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<AUIP>If we take the late 1960s as a starting point, an explicitly defined ‘critical 
political economy of communications’ is nearly 50 years old. How salient today are 
the core concerns that shaped this tradition? What are the emergent themes in 
contemporary critical media studies? While c
contemporary investigations into the problems of the media.</AUIP> 
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ways in which media power, 
labour, policy-making, technology and movements for social change are theorized and 
examined (Lee 2011; Sarikakis 2012). Building on earlier efforts to develop feminist 
political economic perspectives (Meehan and Riordan 2002), Sarikakis and Shade’s 
(2008) collection addresses and integrates work examining gender and media content, 
women’s employment in the cultural industries and policy issues across international 
communications. Analysts have traced information capitalism from the mining of 
coltan in the Congo to the health-sapping labours of hardware workers in China and 
software workers in India, with attention to gender, divisions of labour and 
exploitation that counter the evasive celebrations of ‘friction free’ capitalism (Schiller 
2007; Upadhya and Vasavi 2008). 
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were willing collaborators with states in 
surveillance. The digital giants conduct intensive lobbying on behalf of their business 
interests, such as seeking immunity from prosecution for providing data to the US 
government. Their business models also largely depend on policy approval of their 
own invasive economic surveillance – tracking computer users to monetize their 
profiles and activity online, selling information and access to advertisers. In this state
corporate nexus, the interests of users and citizens are at risk of being squeezed to the 
margins.
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